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Purpose: To discuss and follow up on the new car loan ad Sketouchy Inc. will be implementing. 

Discussion Points

1. Direct Mail Campaign

-Sketouchy Inc. receiving flack from the high RSP cost of 25%

-Sketouchy Inc. would like a new cost analysis from different sources for printing costs.


       Key Agreements



-Organize Separate photo shoots to try and lower costs



-New cost analysis in 10 days

2. Car Loan Campaign

-Target market is 25-40 year olds with a 60:40 male female ratio, with an annual HHI of $65,000-$100,000

       Key Agreements

-Sketouchy Inc. wants a broader psychographic profile of its target with 5-6 categories

-Sketouchy Inc. to be provided with a critical path

-Sketouchy Inc. must provide total applications for car loans within the last two years.

-Competitive analysis of Sketouchy Inc.’s competitors

Next Steps


-Psychographic profile


October 14


-Competitive analysis of compitiors

w/o October 4


-Critical Path




w/o October 4

